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Introduction

Welcome to the ‘Next Normal’ Attribution 

Thought Starter guide. 

The ‘Next Normal’ term was coined by 

our Chief Revenue Officer in a thought 

provoking blog post that speaks about 

the fact that the Digital era is the Now 

and has always been the ‘Next Normal’.

The goal of this whitepaper is simple: 

To assist with attribution idea generation 

for you and your business internally, 

while also evaluating where you are at 

currently. These questions will get you 

thinking about how you will proceed with 

your Marketing strategy moving forward 

in 2020.

Marketing today must provide a Return 

On Investment, and the perception of 

Marketing being seen as the first-to-go 

during any crisis must change. It is an 

investment and not an expense.

For those businesses that are already 

implementing a solid Marketing 

strategy with a digital component, 

Congrats! This will serve as an audit.

For those businesses that are not sure 

where to start, this will provide a good 

starting point of things to think about 

as you move into the ‘Next Normal’ 

this year.

https://mckayadvertising.com/blog/whats-next-the-next-normal/
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Email Marketing

1. Is there a set email marketing 

specialist/point person on your 

team?

2. How is your email content 

produced? (Internally, 3rd party, 

combination)

3. Do you set quantitative goals to 

measure the success of your 

email marketing campaigns?

4. How frequently are your marketing 

emails distributed? (daily, weekly, 

monthly etc.)

5. What are your company success 

metrics for email marketing 

campaigns? (CTR, A/B Tests, Email 

display comparison, Open Rates, 

Conversions etc.)

6. Which of the following 

descriptions best applies to your 

email distribution lists? (purchased, 

rented, organically grown, do not have, 

combination)

7. Are you familiar with SPF, DKIM, 

Envelope or BIMI?

8. How often do you do an in-depth 

clean of your emails lists? 

(quarterly, semi-annually, annually, never)

9. Do you utilize any Marketing 

Automation software to distribute 

emails and track performance?

10. What are your company’s emails 

marketing goals for 2020? 

The average expected ROI is $42 for every $1 you spend on email marketing!
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Organic Social Media

1. How is your social media content 

managed? (Internally or 3rd party)

2. Do you use a social media content 

calendar?

3. Do you utilize a social media 

management tool? 

4. Which social media sites does 

your company own an official 

account with? (Facebook, LinkedIn, 

Instagram, Twitter, Google+, Snapchat, 

TikTok etc.)

5. How frequently are you posting on 

each channel?

6. What are your company success 

metrics for social media 

campaigns? (Likes, Shares, Click-

Throughs, Conversions)

7. Do you set quantitative goals to 

measure the success of your 

social media campaigns?

8. What is a conversion defined as 

by your company with regards to 

social media? 

9. Are you using a mix of photo and 

video content? 

10. What are your company’s social 

media marketing goals for 2020? 

71% of consumers who have a positive experience with a brand on social media 

are likely to recommend the brand to a friend!
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Owned Assets

1. Is the backend of your website 

managed internally?

2. Is the content of your website 

managed internally?

3. Is your website optimized for a 

successful mobile experience?

4. What CMS do you use? (WordPress, 

Wix, Squarespace etc.)

5. What are your company success 

metrics for your owned 

assets/website marketing? (Traffic, 

SEO Rank, Time on site, Bounce rates etc.) 

6. Is there a main goal for your 

website? (Lead generation, Content 

distribution, e-commerce etc.)

7. Do you know the site speed load 

time of your website?

8. How frequently do you update 

your website content?

9. What tracking methods/pixels do 

you have on the backend of your 

website to look at the data? 
(Google analytics, Tag manager etc.)

10. What are you company’s online 

goals for 2020? 

Business that redesigned their website saw a 34% increase in revenue.
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Digital Media

1. Which areas of Paid Social Media 

are you familiar with? (Facebook Ads 

Manger, LinkedIn Ads, Snapchat, Quora, 

Waze, Yelp, YouTube Ads, Reddit etc.)

2. Which areas of Programmatic 

Digital Media are you familiar 

with? (OTT, Programmatic, Google Ads, 

Bing, YouTube Ads, 

3. Do you set quantitative goals to 

measure the success of your 

digital media campaigns?

4. Do you overlay 1st or 3rd party 

data to your campaigns to improve 

conversion and targeting?

5. Would you describe your Digital 

Media approach as Multi-Channel 

or Omni-Channel? 

6. What is a conversion defined as 

by your company with regards to 

digital media? 

7. What are your company success 

metrics for digital media 

campaigns? (CTR, CPC, Conversions, 

View-Through Metrics, Impression Share, $ 

ROI etc.)

8. How are you reporting these 

results? (Manual reports, Google 

Analytics, Live Reporting Dash etc.)

9. What percentage of your total 

marketing budget is allocated to 

digital media?

10. What are your company’s overall 

marketing goals for 2020? 

90% of online searchers haven’t made up their mind about a brand as yet.
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We developed this outline with the goal of assisting you in a relevant manner. These 

are challenging times and we are hoping to support the business community with 

awareness and then a plan on how to prepare for the “Next Normal”

Email Marketing, Organic Social Media, Owned Assets & Digital Media are all 

areas that will guide you to success! 

We are here to assist you and your business with all digital marketing efforts. Our ROI 

driven and data-backed strategies have allowed us to achieve immense success for our 

clients. 

We’d love to be a part of your 2020 plan moving forward.

www.mckayadvertising.com

CONTACT US HERE FOR A 

FULL EVALUATION

Thank You!

http://www.yourwebsite.com/
https://mckayadvertising.com/
https://mckayadvertising.com/contact/

